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65% 
OF US POPULATION 

HAS TEXTURED HAIR

BIGGEST CONCERNS

DRYNESS FRIZZBREAKAGE

TEXTURED HAIR CONSUMERS SPEND 

$75 MORE PER YEAR 
ON HAIR PRODUCTS 

$205$130

$
80% TRIED A NEW BRAND 

IN THE LAST YEAR 

WAVY, CURLY OR COILY

TEXTURED HAIR TYPES

RELAXERS ARE OUT,

COLOR IS IN

RELAXER SERVICES 

DECLINED 

50% SINCE 2014
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