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FEATURES

REDKEN

5TH AVENUE NYC

THE SMARTEST W/

Boost your blonding business with versatile trending techniques to create personalized, modern
dimension that keeps clients coming back!

BLONDE IQ 9+

Powder format with up to 9 levels of fast,
even lift & no swelling perfect for:

« Transformations
 Foilyage for high contrast
- Ultra-bright results

@paintedhair

REDKEN ~ REDKEN REDKEN

pro-oxide oil pro-oxide oil pro-oxide oil
= B o

10 -

Transform dark,
flat hair into a
lived-in look with
soft ribbons of
color and high-
impact dimension

USE WITH BLONDE 1Q 8 & 9+
WITH PRO-OXIDE OIL

HIGH LEVEL
DIMENSION TECHNIQUE

All-over dramatic
dimension toned
to compliment
natural features
creates the
ultimate yet
natural-looking
impact for a
summer
transformation

BLONDE IQ 8

Cream format with up to 8 levels of lift
with precision cream glide & no swelling

perfect for:

* Freehand painting
- Open air balayage

* Platinum retouches

2 SALON INSIDER | JULY-AUGUST 2026



https://www.youtube.com/playlist?list=PLhI_s2UXRVoECqIx0SxDxAJ1vU4SOvqlK

\Y TO BLONDE

DIMENSIONAL

BLONDE IQ 7 BRIGHTENING TECHNIQUE

Powder format with up to 7 ey
levels of lift with controlled LA
brightening perfect for:

Controlled
dimensional foil
application with
placements that
create natural-
looking variation
in highlights from
the base.

* Traditional foil highlights
« Teasy-lights o
- On-scalp global lightening
 Color correction

SOFT DIMENSION  ~ pidaeisl et
TECHNIQUE St o s S e

AFTER

Subtle dimension

BLONDE IQS5
base color for an
immediate and

natural-looking

R O lin Sontraat Cream format with up to 5

levels of synchronized lift
+ tone perfect for:

- Sun-kissed balayage
« Face-framing money piece

- Base breaking

@lamajbackwards

USE WITH BLONDE IQ 5 & 7 WITH PRO-OXIDE CREAM [,

Discover these Blonde 1Q Techniques Redken Blonde 1Q
and more on YouTube!

SALON INSIDER | JULY-AUGUST 2026 R)



https://www.youtube.com/playlist?list=PLhI_s2UXRVoECqIx0SxDxAJ1vU4SOvqlK

FEATURES

& A SIGNATURE TECHNIQUE

Introducing Redken Shades EQ NEW Honey Copper family with 3
trending tones for soft warmth using subtle accents of gold and copper.

The Honey Copper family is so versatile for all levels
and techniques. Use it within a formula to create
both natural looks as well as bolder and more
vibrant tones, or on its own for equally beautiful,
soft natural gold and copper nuances to hairr.

Adrienne Dara,
; Co-creator Honey Copper
’” Family & Honey Melt Technique

3 NEW SHADES

FOR VERSATILE WARM BLONDES

conc imonng color
revitalisante et '



https://qrco.de/bggZK4

HONEY MELT TECHNIQUE

DESIGNED TO CREATE SUBTLE, TONE-ON-TONE DIMENSION

BEFORE

The Honey Melt Technique
uses universal foiling for soft,
shimmering dimension and
zone application for even,
melted results. This pairs
perfectly with our new
shades, creating balanced
refection grounded in the
honey tones of blended golds
and coppers.

GET GLOSSY DISCOVER THE HONEY
SALON SERVICES
MELT TECHNIQUE

GLOSSY BLOWOUT $XX

A top-coat for your hair! The perfect, color-free service that will give
your hair a glass-like shine.

SMUDGE & TONE $XX

Getting your roots done? Add a gloss service to your appointment
for added condition and shine!

GLOSS & TONE $XX

Beat the brass! This toning service will rid you of any
unwanted warmness in your hair.

REPAIRING GLOSS $XX

This repairing service will add shine to your hair while
making it look and feel healthy!

DEEP VIBRANCY $XX

Warm up your hair color with darker tones for added
depth and dimension.

EXPRESS REFRESH

In arush? Get healthy looking and feeling hair in just 20
minutes with a hair gloss!

REDKEN

SALON INSIDER | JULY-AUGUST 2026 5



https://qrco.de/bggZK4

EST. 2016

A DECADE OF
DISRUPTION

10 WAYS PULP RIOT REDEFINED
ARTISTRY, INNOVATION & COMMUNITY

THE MANIFESTO DIGITAL PIONEERS INCLUSIVE

You are the artist. Pulp Riot is Turned social into a stylist’s COMMUNITY

the paint. Extremely Vivid. most powerful Come as you are. A

Counter Culture. Artistry First. business tool. movement of artists shaping

Anti-Cruelty.

UNLIMITED CREATIVITY

Intermixable color that & VIVI DS

removed limits and unlocked Owned the category and
artistry. defined the look.

trends, not chasing them.

ICONIC RAINBOWS ‘ EXPLORE THE LATEST COLLECTIONS I

=8 _ v v

o @
e eIl

EOEIA

{f b TN N . .
8 T = —
L N
% 1:45
W |
(. s . J (=) pulpriothair
A i, 1 982 %
\ ¥ § N /
¥4
4

e g

§ KELLYMARTIN Brought creativity into
everyday salon services.
COLOR MELTTECHNIQUE Use this service menu O
WITH KELLY MARTIN Lok Rer e —
colorful hair services Q
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https://www.pulpriothair.com/products/haircolor/semi-permanent-haircolor
https://www.youtube.com/watch?v=5TGtLi7VJ4A
https://www.youtube.com/watch?v=0C4vpT0nr6w

BLONDE IT GIRL

#BLONDEAF THE

BLONDE REVOLUTION

#BlondeAF redefined high-
performance lightening with a
powerful lift, controlled
processing and results that
protect integrity.

I,

%

N R

BEFORE AFTER

Display to show off
your blonde services

P PULPRIOT |
A B e LEQ%EP%&‘?T&‘“
v - TPy
. UPTO 9+ LEVELS
of lift

. VEGAN FORMULA

powered by quinoa

Effortless, confident, and
Py & - \ COTORTLESS. k4 s fully customized, this is
LA S BLUE TONE R DRI | blonde that fits the client,

ik YRy = = not the other way around.

busts through brass

HIGH SPEED TONERS

ANTI-OVERWORKING
TECHNOLOGY

FACTIONS

Fast, powerful and ultra Permanent color rewired. A
Revolutionized the vivids versatile. Fully in your control. cool-based, modern line with
category once again by fixing vivid thT most vibrant permanent
color.

users’ #1 pain point, overworking.

PULPRIOT AFTER
LILAC CHILL
- “
{./...,
4 NEW SEMI-PERMANENT FORMULA
' ALWAYS BOLD.
LYy / ALWAYS VIBRANT.

ALWAYS PULP RIOT. @

e SYSTEM BOOTING UP.= REALITY.RECONFIGURED...
/ 7

——

A—_—

|-

e


https://www.pulpriothair.com/products/haircolor/semi-permanent-haircolor
https://www.youtube.com/watch?v=5TGtLi7VJ4A
https://www.youtube.com/watch?v=0C4vpT0nr6w

FEATURES
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\ with a travel in style consultation

At the start of summer, smart salons introduce concepts like
a Travel in Style Consultation to power their entire summer strategy.

avel
i

HAIR PLAN -
DONE FOR YOU

Prep. protect tﬁ Restor
We map your entir (n
summer hair plan 1

& ;": " q o | " 1 W\ | )
ati( b [ | 1 | RN R .
one €O nsultation. o ¥ | / \ \ \ 7"
COMPLL\’IENW;QYE} AR WY w a m g
L ONSULTATION © .
ONSULI | ‘

:"‘:’;i ‘ \ - ,‘é}f‘ ; A | . _____________________________________________________________________________________________________________J
i g4

COMPLIMEN%\RY
' AQT-SUMMER
POSTS  CRRVICE

RESTORE SERV Clients who purchase their
when you purchase

RS ¢ e @@ 7l recommended summer regimen receive
B o\ N e a complimentary Restore Treatment to
redeem at the end of summer.
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FEATURES

If your client wants to think less about their hair this summer, you need to think more about it now.
Choose services that grow out softer, last longer, and require less upkeep

L’Oreal Professionnel’s French Blending Services
A customized approach that reinvents grey coverage.

Elevates coverage with 3 services to be more dimensional, more natural, and grow-out friendly.

FIRST BLENDING
Blend the first signs of grey, with a natural, lived-in result.

TOTAL BLENDING RETOUCH BLENDING

Embrace greys with a Blend greys with a seamless
blended, tailor-made look. low-maintenance touch-up.

After After After After
service 6 weeks service 6 weeks

After After
service 6 weeks

g‘irst Blend
end the first j .
Natural, 'ived~inlggssuzf grey with @

Engage your clients - S
Wi t h t hi S F r e n c h 3 low-maintenance tf:i%r’fé,s'

Total Bleng
Embrooeg,e S wi

Blending mirror cling A

k stylist why e :
YOUr stylist whigh blendis rig'\t‘}lgrﬁ;('jx.

”

Alkaline
4 NEW DIA COLOR SHADES demi-permanent.

BEAUTIFULLY BALANCED TO CREATE Up to 70% QRE s
A SEAMLESS, BLENDED LOOK. grey coverage,

6 weeks of
gloss color.

4 .
o
-

SROFESS|ONNEL
ppppp

s

ST+TIXIW

14ooIg

”0102 $S0719 2IAIDV JINOYNTVAH

JuiBlio jpimou %26 03 dn -¥010I SSO19 AININVWYH3d-IW3a
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Redken’s Halo
ntouring Technique

ght and shadow to illuminate
ive all over customized
atural grow-out.

IFLOZ / 300 ml

3x More Vibrant
Color Glow

Works On
All Color Types

Insta
piamond-L

- matrix

Time To
pefy Glow

Faders!

UV Rays, Heat styling,
& Over Washing Are All
Out To Steal Your Glow!

Ask about our
Glow Mania FPO
Lamination QR CODE
Glow Up service!




FEATURES

N —

When clients come in less often, your menu should meet them there.

5 .
v,§.~ -y

Offer quick, high-impact Servzces
looking right without the tlme on

M Glossing to revive tone and s ine after trips to the pool & beach
M Express hydratlon treatments to fit within busy summer schedules

Scalp services to protect against summer heat & sweat

]
chk smoothlng serV|ce , to combat summer humidity

k‘ ".'

A
.....






FEATURES

*4. Reasroie

Treat post-summer rehab like a real service

By late August, you’ll hear clients say their hair feels dry, dull

and/or brassy. Instead of reacting to damage, plan ahead so the
solution is already booked.

SCALP DETOX $xX

REFRESH FROM THE ROOT

The Restore Experience:

CLARIFYING

TREATMENT §xx
Where It All Comes Together
Successful post-summer rehab is more than a take-home product. gYDRATING

L 4 J J ; O
Think of it as a customized, in-salon recovery service. LORGLOSS $XX
DEEP
J _ : CONDITIONING $xx
Assess the hair and build the experience REPAIR + REPLENISH

across key needs:

Build-A-BOId

Repair

Diagnose damage, explain the “why,”
and show a visible strength result with
METAL a stretch test or feel.

0

PUREOLOGY
HYDRATE MASK

- Hydration
Customize moisture levels, add heat or

steam, and incorporate a relaxing scalp
massage to create a spa-like ritual.

INSTACURE
BUILD-A-BOND
LIQUID MASK

REDKEN ALL
 SOFT MASK

Scalp Detox

Start with a scalp analysis, exfoliate with
intention, and finish with lifted, refreshed roots.

PUREOLOGY
HYDRATE MASK

BIOLAGE
- SCALP SYNC

14 SALON INSIDER | JULY-AUGUST 2026



@ o~ Refresh Before

4 A
Not retouched. Not retouched.

From u Last-minute bookings

u One-off services u Pre-booked future visits

u Reactive fixes u A full-season client journey

Build a complete, seasonal system for your clients to drive revenue before, during, and after summer,
secure future bookings in advance, and build loyalty for seasons to come.

SALON INSIDER | JULY-AUGUST 2026 15




FEATURES

Make Convente g
Part of the Service -

q
Summer routines are inconsistent, iy
but your service model shouldn’t be. :
Make it easy for clients to maintain their hair :
wherever they are: :
|
M Curated travel-size essentials ’ '
Here's Exactly '
M Bl =0y Puncics What Your Hair NeedS ;
|
M Simplified at-home routines for staycations fOl" YOI/H" Tl/’lp “ 1
Y !
‘\
|
|
|
TSA (Travel in Style Authority) ;
\

Carr y-on Collection approved travel size products

PUREOLOGY MINIS TRAVEL KITS
Because Color Care Never Takes a Vacation.

3 \ \
PUREOLOGY N

PUREOLOGY’
PROFESSIONAL COLOR CARF

+
PUREOLOGY

HYDRATE &

DISCOVERYZ: it

STRENGTH CURE

A NGTH CURE e
RO TS d -Gl STDIRSCEOVERY STARTERKIT \ %XX
: Travel in Style wi
Travel' Kititfyr:am é:rzi’fggﬁproved
HYDRATE SHEER ‘
MEETS COLOR CAR
Bt N
o L |
-

STRENGTH CURE
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. | Encourage clients to maintain their color & hair health on vacation with convenient travel sizes

COLOR CARE

RACLE
REAM

-in
nefit Leave
25 B gans Ringage
25 penéfices

with Coconut
. gnd heat P =
degree )
Aw\‘Hu'\\e de Coco, Un ‘2::\-\ ]
3 r\))(:‘l etune {hermo-prote - 3
= jusqu'a 450

02.250 ml

For All Hair Types
- Pour tous TyKe%(‘iS
i .« Cheveux
A nourishing blend
C of
E:,;n Seed Oil and
4 2uslainably Soyrg
Ceconut O)i,i e

Un cocktail nourrissant
Lo enrichi en Huile de Graines
| el Huile de

THE BEACH
DEFENSE KIT

Color enhancing
shampoo, mask,
leave-in

For 4y 4

tous |
X YPes gg

of their favorite products!

7
RIC ACT
SaE s

THE CURL-CATION KIT

" .
ansﬁ,,?alaf

A Typeg

tecting shampo@
—\ e%lm' &rcoclor—treoted telly
= shampeo protector de coldr
cabello opaco y tenido
ecteur de covle

_ -
’ K R ot
mOtr\ ammggxptemes et colores

i oll
GIyeslic Acid + Rosehip |
; O G'YzOquue+Hunc de Rose MU
X ¢ 0 FLOZ / 300 M

e\
QW(O' Aul, &€ y
aor 9'°
o AIORIT0 0P ot ot
ac 0 chésﬂ“smr‘ nes P o\
: revey o)
it s < o Rl
{ oves GyeoSear™®
pol 09®
(2018

HYDRATION

DAMAGE

R 25 @ c‘ & HyY 17 FL.0Z.50 i
s :

MULTI-PURPOSE

M

Your: Full Routine, Covered. \,

THE COLOR (»3’
PRESERVE KIT

Want your color to last?

Shampoo, conditioner, toning,
leave-in with UV/protection,

LORE
i weekly mask.

P"‘“’Ess L
IONN
PARIS oL

@ el couly,
Ton, Lumingsis

THE SCALP RESET

Scalp feeling off?

IOVIGig me

SCALp

Exfoliating treatment,
shampoo, lightweight m—
conditioner, scalp serum

UR CUIR CHEVELy

CALP Types
S CUR CheyeLy

68FL.0z, 200m| >

AL
Tous Type

| MQtriy
2 o Glazip
L]

] sy 9 Queen, /
duirg 1053 proteyg

& color'~trsmed h"Qmask

Ry g

Super Qir
Cabey2l0ss Méscqarey :

masql!ionm,o y t@riicgmtec"
Choydue Frutecteursuper briff

UX temgg et cole

Glyco; s

4 CAcid

Acide ), > * Rogehin o
S ~~“°83Mu!§8$°e'~u'7;3'4]

16.9FL oz/ 500 mf
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FEATURES

YOUR PLAN FOR EFFORTLESS HAIR
ALL SEASON.

Ask your stylist to build your custom summer plan.

PREP
High Maintenance » Low Maintenance

e LIVED-IN COLOR - Soft dimension. Seamless grow-out.

e THE SOFT BLEND - Modern grey blending with no harsh lines
e FIRST BLEND - Subtle, natural introduction

e RETOUCH BLEND - Softens regrowth

e TOTAL BLEND - Full, seamless result

PROITEC]
Keep Your Hair Looking Like Today

e THE SUMMER SHIELD - Lock in shine + protect color
* HYDRATE & REVIVE - Restore moisture + softness

e SCALP RESET - Clean, balanced foundation

¢ SMOOTH & SET - Humidity-proof finish

MAINIAIN

Quick visits. Visible results.

e GLOSS & TONE REFRESH - Shine and tone reset
e EXPRESS ROOT SOFTENING - Diffuse regrowth
* QUICK SHINE & STYLE - Polish in under an hour

RESTORE
Reset after summer

e SCALP DETOX - Refresh from the root

e CLARIFYING TREATMENT - Remove buildup

e HYDRATING COLOR GLOSS - Restore tone + shine
e DEEP CONDITIONING - Repair + replenish

18 SALON INSIDER | JULY-AUGUST 2026



How effective

Know Your Numbers.
(irow o Summer. | LGS

You’ve built your Summer, Secured strategy. You're leading drove an average of $4,000
clients through a Travel in Style consultation and setting in incremental service
them up for what happens between visits. revenue per salon.”

Now, the reality... [ | |

SHEARART

SALON

Q1 2026 data from Salonlnteractive’s KIM Report shows an —

average of 1.56 services per client and 9.45% retail-to-service.
CELEBRATE

Summer puts both at risk with fewer visits and longer gaps. ('Niﬁ-ggé\léky

WITH REDKEN SHADES EQ
Stay booked by marketing your services because clients GetVibrant, Healthy Hair with
won’t book what they don’t know! e e

On Behalf of Marketing (OBM) from Saloninteractive sends
ready-to-go, client-facing emails - branded as your salon - LARGEST.VARIETY OF SHADES
promoting the exact services you’re recommending. > SHiNE —E % GOLOR > % TBXTURES

@ADRIENNEDARA - GLOBAL REDKEN AMBASSADOR

Ask your distributor sales consultant how to get started.
Availability varies by region.

[[client_first_name]], today is National Gloss Day, and we're kicking off our month-

long celebration by inviting you to experience the Shades EQ difference. Discover

instant shine, refreshed color, and healthier hair—all in just 20 minutes!

DISCOVER THE SHADES EQ
the DIFFERENCE

@ Kl M Powered by

report Saloninteractive

BEFORE

*Sent out August 2025 on behalf of 657 salons. Tracking was done
for 30 days following email.

7,

&7

7\
y L}\)\\’?

, The KIM Report is a census-based benchmark of the independent
|' U.S. salon industry, tracking real performance data across revenue,
| services, retail, pricing, and productivity.

SALON INSIDER | JULY-AUGUST 2026 19



FEATURES

m SALON BUSINESS CENTER

Mid-Year
Check-In

A Growth Strategy HEATHER BAGEY.
for Small Business Owners SUMMIT SALON BUSINESS GENTER

T —

The urgency of January fades. The clarity of goal setting It’s rarely about not knowing what to do; it’s about avoidance.
softens. And what once filled you with excitement can feel Checking in means facing tough questions:
just out of reach, until you choose to reignite that spark.

Are we truly on track?
A mid-year check-in is not a “nice to have.” It is one of the

most strategic, data-backed habits a small business owner Are my goals still relevant?
can implement to drive performance, profitability, and
personal alignment. Am | building a business I enjoy, or simply maintaining one?

The Top 3 Reasons to Complete Your Mid-Year Check-in

1. WRITTEN AND REVIEWED 2. SMALL BUSINESSES THAT 3. STRATEGIC AGILITY IS A
GOALS INCREASE SUCCESS TRACK METRICS PERFORM COMPETITIVE ADVANTAGE
RATES UP TO 42%* BETTER
A McKinsey & Company study

For small business owners, this They are also much more likely to finds that organizations that
matters even more: sustain profitability and survive for frequently reassess strategy
* You are balancing operations, o+ years. outperform peers.

leadership, finances, and Mid-year is the ideal checkpoint

growth. to evaluate:
« Without a structured review, * Revenue vs. projections

goals default to “survival mode.” : :
* Profit margins

A mid-year check-in brings your
goals back into active decision-
making. - Retail or add-on performance

* Client retention

Without this pause, many
businesses don’t realize they’re
off track until Q4, when options
are limited.

*Research from Dominican University of California; **SBA

20 SALON INSIDER | JULY-AUGUST 2026


https://saloniq.summitsalon.com/

Small Businesses Operate in Constant Change

A mid-year check-in allows you to adjust before problems compound.

Staffing
Challenges

Shifting Consumer Pricing
Behavior Pressure

j:::

00

Economic
Fluctuations

The Mid-Year Check-In Framework

Here is a simple, high-impact structure you can use immediately:

1. REFLECT: 2. REALIGN:
WHAT ACTUALLY HAPPENED? DO THESE GOALS STILL

_ MATTER?
Look at facts, not feelings:

The business you set goals for in

* Revenue year-to-date vs. goal January may not be the business

- Average ticket you are running today.
- Client frequency Adjust:

- Retail per guest * Pricing strategies

+ Team productivity - Service mix

* Retail focus

3. RECOMMIT:
WHAT ARE THE TOP 3
PRIORITIES?

Small businesses lose momentum
when they try to do too
much. Narrow your focus:

- 1 financial goal
(ex, increase average ticket)

« 1 guest experience goal
(ex, improve retention)

* 1 team goal
(ex, increase pre-booking rates)

Maybe you never set clear goals back in January, or you’ve felt too busy to even start. That’s okay.
The beauty of a mid-year check-in is that it’s never too late to gain clarity and create intention for
your business. The SalonlQ assessment is your next step. Take a few minutes to complete the
assessment and get a clear, actionable snapshot of your business’s strengths and opportunities.

Use your results to make the second half of the year your most impactful yet.

SALON INSIDER | JULY-AUGUST 2026
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COLUMNS

Welcome to Dear Demi, a column dedicated to snipping away your salon woes and

styling your professional life to perfection! This week, we have a letter that many of you
might find painfully familiar...

SOS: My Chair Is on Summer Vacation Without Me!

Dear Demi,

I’'ve been a stylist for twelve years, and without fail, July hits and my chair goes cold. Between my clients being
on vacation or juggling their kids’ summer camp schedules, my books are looking pretty thin. | hate just sitting
around the break room. How can | maximize my time in the salon during this "summer slump" so I’m not just
spinning my wheels?

Sincerely, Stuck in the Slump

Dear Stuck,

The July lull is a real phenomenon, but it’'s actually the perfect window to pivot your strategy! Instead of waiting for
the 4-hour transformation appointments, market to the "summer-busy" crowd.

First, promote Express Services. Text your regulars about 20-minute express glosses to refresh sun-bleached ends
or 10-minute root touch-ups using express permanent color like Color Gels 10 Minute. These are low-time
commitments for them but high-margin for you.

Second, get your salon house in order. Tackle that retail wall by organizing and swapping out old displays for
updated signage, especially for the products you’ve added over the last year. A fresh, organized shelf often
triggers impulse buys from the clients who are coming in.

Say ‘Bon Voyage’ to the summer slump and use this quiet time to work on your business so you’re ready
to hit the ground running for the back-to-school rush!

Stay Sharp,

v
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https://activation-tools.com/loreal/sell-through/2025/July/Visual%20Merchandising/RSN%20Signage%20Collection.zip
https://www.amazon.com/hz/wishlist/ls/3F59RUM3XCBL4?ref_=wl_share

Keoil Kesival

Ensuring your retail merchandising is as professional as possible is half the battle when it comes to creating
premium & engaging retail experience.

Clients decide whether or not to approach your retail section within 3 seconds of seeing it and strong
merchandising can increase retail sales by up to 30%! That can be the difference between breaking even and
making a profit for the year so it’s important to show up with your best retail foot forward.

Upgrade your retail game with branded signage that makes your client shopping experience more navigable,
discoverable, and shoppable with glorifiers, shelf talkers, and easels from all your favorite brands!

Upgrade Your Shelves with Signage

Signage guides shoppers, highlights products and influences purchasing decisions.

Absolut
Absolut Repair Vitamino
LOGO BLOCK LOGO BLOCK Repc:i:'l Mo?ecular Color

10.0” W x 8.0 H 10.0” W x 8.0 H

COMBATS 1YEAR NEW! REPAIR CURL
OF VISIBLE ABC 24/7 STRENGTH. Iﬁ“g{s g.?.HE
DAMAGE IN 1USE NIGHT & DAY ggﬂggﬁ CURL

ACIDIC SERUM

BONDING

CONCENTRATE
—

ACIDIC
COLOR
ACIDIC GLOSS

__ OVERNIGHT REPAIR
[¥] THAT GOES7LAYERS — [£] COLORVIBRANCY Fi
P =l UPTO32WASHES'

OR
] = DEE
[¥] 2XLESSBREAKAGE __ 92%SAWHEALTHIER
e . +| &MORE DEFINED r -
R [£] eXSTRONGERHAIR R i [£] 76%SHINIERHAIR

SiTH AVENUE: NifC REDKEN REDKEN REDKEN REDKEN

I_IO R EAI_ ' Glicoamin

PARIS y A%

EASELS 4.0 W x 11.0” H

REDKEN REDKEN REDKEN

ACIDIC ACIDIC ACIDIC ACIDIC
COLOR COLOR

BONDING BONDING BONDING BONDING
CONCENTRATE CONCENTRATE CURLS CURLS GLOSS GLOSS

SHAMPOO CONDITIONER SHAMPOO CONDITIONER SHAMPOO CONDITIONER
$34.00 | 101FLOZ $34.00 | 101FL.OZ $34.00 | 101FLOZ $34.00 | 101FLOZ $34.00 | 101FL.OZ $34.00 | 101FLOZ

SHELF TALKERS 3.5" W x 2.5" H SHELF TALKERS 3.5" W x 2.5" H

PAIR WITH THESE ACRYLIC FRAMES
LOGO BLOCK
10.0" W x 8.0" H

] R | e L\ | :‘ 2 Y e
Mmatrix O S F P -

All Hair Types. All Humans. ‘ T

Download & Print

SHELF TALKERS 3.5" W x 2.5" H Buy Display Items
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https://activation-tools.com/loreal/sell-through/2025/July/Visual%20Merchandising/RSN%20Signage%20Collection.zip
https://www.amazon.com/hz/wishlist/ls/3F59RUM3XCBL4?ref_=wl_share

COLUMNS -

REDKEN

5TH AVENUE NYC

CELEBRATE

GLOSS
WIOINT 7

IN YOUR SALON THIS AUGU 3
WITH THE SHINE OF SHADE

SHADES EQ: THE “T” GLOSS i
FOR HAIR INSPIRED BY Y2K ICONS h

%
&

LEARN ABOUT EVENTING BEST PRACTICE

& DISCOVER EDITABLE ASSETS FOR YOUR SALON’S ‘ View Redken Playbook I
NATIONAL HAIR GLOSS DAY EVENT!

=
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https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/Brands/Redken/Redken_ShadesEQ-ShadesALK_SalonSuccessPlaybook.pdf
https://www.levelloyaltyrewards.com/en-us/learninghub

L\l

LOYALTY REWARDS

OPEN FOR

BUSINESS BUILDING
’OREAL ACADEMY NYC & LA

Discover the brand new, state-of-the-art Educational Hub in NYC! L’Oreal Academy NYC is the East Coast
Education center designed to help you achieve all of your color and styling learning needs, in-person and on-line.

And with our West Coast Academy in Los Angeles (El Segundo) stylists can choose the facility most convenient to
them no matter where they are!

CHECK OUT EDUCATIONAL OPPORTUNITIES AT EACH Learn More & Redister Here
ACADEMY AND SIGN UP NOW WITH LEVEL LOYALTY J
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https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/Brands/Redken/Redken_ShadesEQ-ShadesALK_SalonSuccessPlaybook.pdf
https://www.levelloyaltyrewards.com/en-us/learninghub

COLUMNS

BRAND RESOU

Click or scan each QR code to download window posters, service
menus, look-books, social assets & MORE!
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HAIR REJUVENAT

W matrix

TURN STAYCATION

BECAUSE HEALTHY HAIR
NEVER TAKES A VACATION

@(«ﬂﬂ} 5

When you travel-in-style
& buy 3+ TSA Compliant ¢

Sizes

@" PUREOLOGY

FROFESSIONAL COLOCR CARE

LOR THAT BREAKS
S GOOD DOING IT.
UND HEW BO.C

4 TINTED TONE
&

TUST FNOUGH ™0 M F PROPI 100K 714
W 50TTCOLOR, JUT NIVIR DASIC

PEEKABOO POP

LIVED-IN VIVIDS
[ JToN

FULL VIVID

TRANSFORMATION
IS 5TIZNGYINT. S0 ALL N Wi

CREATIVE COLOR

oo
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= QUMMER

REDKEN

5TH AVENUE NYC

BECAUSE HEALTHY
NEVER TAKES A VA

“+ ) TRAVEL INSTYLE

REDKEN

Brand Neutral

YOUR PLAN I'OR EFFORTLESS IIAIR
ALL SEASON.

4 §e

TRAVLL
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4
N

CONFIDENT.
EFFORTLESS.
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1/ i
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INSTYLF
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https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/bio.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/mizani.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/lp.html
https://bit.ly/4gmZhUv
http://levelloyaltyrewards.com/en-us/BrandActivation.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/ppd.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/matrix.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/pure.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/redken.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/pulp.html

Qi
ul

TURN STAYCATION
HAIR REJUVENAT

&
=

On the purchase of personalized full-size b

£ 39vVi0ia g

BIOLAGE

PROFESSIONAL HAIR SPA

S TRAVEL INSTYLE

SAVE XX% "\

| Vh travel-in-style

BECAUSE HEALTHY HAIR ' r
NEVER TAKES A VACATION

When you trave

& buy 3+ TSA Compliant Size 5
R

PO

MIZANL

TEXTURE LOVE SINCE 1991

TURN STAYCATION INTO \
HAIR REJUVENATION

-
11 B sty

ST RTN
Y T

S

% %

t S
N

-
»
L
5
200 2\
X SAVE XX(/
y On the purchase of personalized
QT # %\ full-size bundles.
%, N\
O
QS %)
O

W
a?@a \

How-to-Use

Magazine on Canva

Tools to power your best work

Your video, your vibe with Video 2.0 Collaborate with your

LOREAL

PROFESSIONNEL

PARIS

TURN STAYCATION INTO
HAIR REJUVENATION

View Previous
Issues on LEVEL
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https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/bio.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/mizani.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/lp.html
https://bit.ly/4gmZhUv
http://levelloyaltyrewards.com/en-us/BrandActivation.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/ppd.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/matrix.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/pure.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/redken.html
https://activation-tools.com/loreal/sell-through/2026/04_July-Aug/backbar/pulp.html

BIOLAGE

PROFESSIONAL HAIR SPA

-+ PAMELA ANDERSON
FOR BIOLAGE

NEW

HYDRA SOURCE

MOISTURE METHOD SERUM

LOREAL

SKINCARE FOR
YOUR HAIR

UP TO 24-HOUR
CONTINUOUS HYDRATION®

19Y7019 gn

HYDRA
SOURCE
MOISTURE METHoOpD
CALP + HAIR SERUM

s
5ERUM CHEVEUX + CUIR CHevgy

304FL.0Z.90m e

b .
oy S
’
"

Aloe Hyaluronic Acid
[Micro-filtered] |[Fermented]

+ LOCK IN MOISTURE
11% humectants

+ ULTRA-LIGHTWEIGHT
Water-based + silicone-free

PROFESSIONAL PRODUCTS
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