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Brand Focuses
& What’s New

NEW Matrix Glow Mania

Level Up Your Blonde Business with Redken
Premium Services with L’Oréal Professionnel
Biolage Treatments

Grow Your Social Presence with Pureology
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Texture Celebration with Mizani
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@ Brand Focuses & What’s New SalonCentric Sales Merchandising

NEW! Glow Mania

The Ist Laminating Care To Seal & Enhance
Color Glow From Inside Out For 8 Weeks!

Boost Color Client Satisfaction & Grow Average Ticket with:

® Accessible add-on services

& Results-oriented take-home
regimen Product Knowledge

@ Repeat services through )
rewards program Reward Club Signage

& Morning Glow Launch

: Event Set Up Kit
event in your salon
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https://www.canva.com/design/DAGdB2hNDjA/K53Hca7WJfPmrFmL7hP0Vw/view?utm_content=DAGdB2hNDjA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/February/Matrix/Matrix_Glow_Mania_Overview.pdf
https://www.canva.com/design/DAGdBzCR8ks/hvQtZPIy7gfCM6HuDGXUUA/view?utm_content=DAGdBzCR8ks&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/February/morning_glow.html

@ Brand Focuses & What’s New

MORNING

GLOW EVENT

Encourage morning bookings and give your
guests a “Morning Glow” with coffee, donuts,
and the New! Glazing Queen treatment PLUS
special offers on Glow Mania home care.

© oo
?‘%@”fﬁ 15

?PoRxISSENT For Every FOUR
BUNDLE Glow Up Services
e N4, T,
SPECIAL EVENT qulm,
ppppp $XX §ii Logo H:
Event Day Rewards
o [
Signage Club Signage
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https://www.canva.com/design/DAGdIPJ6kBY/uSQud7WW6b8_-5jPyaTtqA/view?utm_content=DAGdIPJ6kBY&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdIIlJDfY/YSWqNGnmW-0_zVUYtY5iRg/view?utm_content=DAGdIIlJDfY&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdIP5UYFg/t0acccZ3HEVP_UHVn6jYrw/view?utm_content=DAGdIP5UYFg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdIJKuwS4/Q5gOZ39nMVvCRkKL2pamEA/view?utm_content=DAGdIJKuwS4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdIMDaqFQ/gk_BK2gUeB3B7bgLVwJMvw/view?utm_content=DAGdIMDaqFQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdIHVtC5s/pBnZcqW72t8VXSYoHxjZBQ/view?utm_content=DAGdIHVtC5s&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.amazon.com/hz/wishlist/ls/PYWMXKLBEIUU?ref_=wl_share

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

Shop Our Custom Salon Signage Templates

Choose the look that works for your salon & start using our ready-to-go signage today!

=
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ey da
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CUT & FINISH SAI O ‘\ £ SALON £
|l — PRICELIST— B
Hairstyle $30 o — ‘ “ gl
Blowout $35 A8
Men’s Cut $40 CUT & FINISH Women's Cut $45 Men's Cut $40
Kid's Cut $25 - 2h Women's Cut $45 Men's Cut $40 Hairstyle $30 Kid's Cut $25
1? Shampoo $25 Hairstyle $30 Kid's Cut $25 Etowout 335 Shampoo $25
Q Blowout $35 Shampoo $25
§ COLOR SERVICES
. == =R
@_ Partial Highlights $150 COLOR SERVICES Partial Highlights $150
Eull Hiahliahts . Full Highlights $200
Z ull Highlights 5200 Partial Highlights $150 ool o9 p
Balaya alayage
Balayage $175 P =] Full Highlights $200 ya9
: Balayage $175
i e p— % www_yoursalon.com D (123) 456-7890 [I\IJ. fostyoursalon.com
m rsal m

Minimal Coastal Modern Luxe Glam Rustic Cheerful
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@ Brand Focuses & What’s New SalonCentric Sales Merchandising

REDKEN

5TH AVENUE NYC

LEVEL UP YOUR
BLONDE BUSINESS

Partner with Redken and Sabrina Carpenter to become the blonde destination.

THE POWER OF REDKEN

Showcase the full power of Redken—from Flash Lift to Shades EQ, haircare to styling—
with curated service packages that deliver exceptional results and drive retail sales.

THE POWER OF SAVINGS POWSEQ@’ZM

GLOSS & GO
+|  25% Off All 11b. Flash Lift Lighteners
LIFT & STYLE

PARTIAL LIGHTENING, SHADES EQ GLOSS, AND BLOWOUT.
DIMENSIONAL BLONDE.

Save 20% when you buy 4+ Acidic Bonding Concentrate Retail

ALL-OVER BLONDE
FULL HEAD LIGHTENING, SHADES EQ GLOSS, AND STYLEI
FINISH. COMPLETE BLONDE TRANSFORMATION

_|_
+| Try for $20 Acidic Bonding Concentrate 24/7 Night & Day Serum
_|_

2 for $25 on Styling Heroes

Shades EQ Flash Lift Product Tiered Service Promotional

Lookbook Knowledge Menu Signhage
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https://redken.my.canva.site/shadeseqlookbook
https://activation-tools.com/loreal/sell-through/2025/February/Redken/Redken_2024_Flash_Lift_Tech_Guide.pdf
https://www.canva.com/design/DAGdCAjQT8Y/VXiybOEwLkwa_z-MrMlFUw/view?utm_content=DAGdCAjQT8Y&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdCHIcXs4/_5WxGcYVZ2DgW8slraiRxw/view?utm_content=DAGdCHIcXs4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

SABRINA | FIRE UP YOUR TEAM
STYLE STATION =~ | WITH REDKEN
DRIVE NEW BUSINESS WITH SABRINA'S STAR POWER! YAl RETAIL BINGO!

By creating a dedicated space showcasing her iconic blonde ,,
looks and the Redken products used to create them, you'll == I - X The first to BINGO wins a prize of your choosing!

P —— —— — ——

attracft fllentts seedkln? hler ’:rendy styles, leading to increased (m) (=) B “Because we ol deserte ~ Think big: a paid day off, a generous gift card, the hottest
appointments and retail sales. 8 = B coing e : : - -
PP sl § = e gadget or even a donation to their favorite charity.
; e | REDKEN

e i Redken Retail
Bingo Card

REDKEN | REDKEN Discover a wide range of prizes on LEVEL Loyalty and use
mme | EE your points to redeem the perfect reward. Not a member?
REDKEN = REDKEN |~ |ERMEN :e: | |
e gmame S Click below to join LEVEL Loyalty today!
nd | e ®

Join LEVEL Loyalty

Sabrina Carpenter
Sighage
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https://www.levelloyaltyrewards.com/en-us/signup
https://activation-tools.com/loreal/sell-through/2025/February/Redken/Redken-Sabrina-Carpenter-ABC-Vertical-Poster.pdf
https://www.canva.com/design/DAGdCBdKQGM/qICcUsYNP9CsWxbniZuuSg/view?utm_content=DAGdCBdKQGM&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

LOREAL Elevate your color menu with Elevate AND SAVE! Boost your oA Pro
: : : | i roduct
I!i!i!!iiﬁ!iﬁ!l!!ﬂlﬂ!ﬁl!l Ihl()l\‘CJr1Cj hﬂ‘;t(:l [)EEt(IX:fCJr tNDttCHT\|"1€3VV1thItkNESGE()fﬁerS P01ovvkumge
PARIS Iong-lasti ng resu Its. Maximize 9-31INOA shades e o i e s
profits with tiered services. FREE Developer FREE iNOA Class
E I eVQte Help clients maintain their color 32+ INOA shades s e With Natalie Simones
at home with special savings. 3 FREE Developers + 2x Point P—— _ _
YO U r S q I 0 n + Education Tiered Service
. Menu

15% off Metal Detox

PROTECT

E I eVQte ) Elevate the salon experience g°“5ider proxiding & NOA
. . _ e £
YO u r E q r n I n g S i with personalized color care. C';f;uRnenoenwale;;?\?i)c(zel if %mfﬁ,(y/;

Offer INOA clients complimentary booked during the follow-up

follow-ups and expert advice consultation. SOLOR KT, HOME Promotional
Increase Revenue for vibrant, long-lasting results. = OFF Signage
and Client Satisfaction
Through Premium
Services.
Elevate your service revenue Merieliel Yol Jelp sellens il dus T ASKMEABOUT T Metal Det
and maximize profits with the NEWIEMetalbetox Il e WW z;?% ProduitaKn:vﬁ)e(dge

“Ask Me About Metal Detox”
campaign. Just brush up on
product knowledge, display the
easel, track upgrades, and reward
your stars with free Metal Detox
kits. Easy steps, big rewards!

Service Tracker
Sheet

m
2a
3

“Ask Me About

Metal Detox” Signage
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https://www.canva.com/design/DAGdCAdKFMU/bw6ffWYzyCxbfaPzmUrtmA/view?utm_content=DAGdCAdKFMU&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/February/LP/iNOA-Four-Shade%20Sampler-Card.pdf
https://www.canva.com/design/DAGdCCfl-1M/vrk4jvLvfJuteTaZ3Kxd-A/view?utm_content=DAGdCCfl-1M&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdCF0D10o/vrpf81wXlnWHKUdmbgVitw/view?utm_content=DAGdCF0D10o&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/February/LP/LP_Metal_Detox_Brochure.pdf
https://www.canva.com/design/DAGdCBy4aXg/RBQBoKzGRn3AFDoYcY1EOQ/view?utm_content=DAGdCBy4aXg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/February/LP/LP_iNOA_Technical_Guide.pdf

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

S BIOLAGE

PROFESSIONAL
THE COMPLETE BIOLAGE

i : , my g o
= — g repair and strengthening.
il i N o v
i i I8 " - el & clients rave about ho neir hair is
K | iije : ; g .
| l Bl ” T noticeably stronger and shinier.
o 4 ] M BOLAC
R it 4 us, the e
/ o i y
] & ; y, ’ ) il 4 sia . \ maintain that look and feel
27 4 / R B - : between appointments. Ask me
&) 3 about it at your next appointment!
) v
irsal

WITH THE ULTIMATE
TREATMENT ENHANCEMENT.

3 “Tree at

BIOLAGE TREATMENT o o &

Enhance client experience, grow average ticket & retail sales with ,
P g g | reaiment! SPOTLIGHT YOUR

add-on scalp, hydrating, and color care services and take-home ; IWANCEHIE +% i
productS. MW’ Mw* jil TIONER DUG H STAR STYLISTS!

SCALP RESET

e
.

[Fee SCALP SYNC PURIFYING SCALP CONCENTRATE TO EXFOLIATE
g AND CLARIFY THE SCALP FROM BUILDUP, EXCESS OIL,

IMPURITIES AND DEAD SKIN AFTER ONE USE =) JS:'!.(::_\ Feature top performers in
't Mi i | b oonomerrooemomanee M _ treatment sales and client
Don't Miss This Brand Offer! B e —— testimonials on social media

-

fak
#

3 F O R $3 0 A L L R ET AI L and your website. This
J | i e recognizes their achievements,
omptme D manas | builds their personal brands,
T R EAT M E N TS & STY L E RS iR i i and attracts new clients to your

----------------------- salon. Investing in your stylists

~ = strengthens your overall brand.
Get Scalp In-Salon Treatment Promotional Spotlight
Certified Scalp Services Enhancement Menu Signage Signage Template
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https://activation-tools.com/loreal/sell-through/2025/February/Biolage/Biolage-2023-DMI-SCALP-SYNC-STYLIST-SERVICE-CARD.pdf
https://us.lorealaccess.com/learn/courses/76819/biolage-scalp-care-certification
https://www.canva.com/design/DAGdCG7y-yo/yEeWlAmJIIefatIaujL6vg/view?utm_content=DAGdCG7y-yo&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdCNhzEUk/YqucMfMaAUZhj_x4oNZpDQ/view?utm_content=DAGdCNhzEUk&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdCLcr8m4/66ntkYmz3yG819ArxsUgPA/view?utm_content=DAGdCLcr8m4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
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SalonCentric Sales Merchandising

@M PUREOLOGY

' PROFESSIONAL COLOR CARE

HAIRCARE . | 8

o L
o gy = (2]
| < = ur Salo — ]
B u : ; G e t l I I 6: i E W Logo | !
, , e i e
)":" '!}5
ot f 2 f
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} =& -
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B 0L C) EVERSRESET OO
o e A, |
3 N s UREGLOG ¢
3
3 . HYDRATE
PUREOLOGY | CONDITIONER/REVITALISANT STRENGI o e &
PROFE AL COLOR CARE b & "o g R .
SSIONAL © i o ) ' ' “
| FORDRY, COLORTREATED HAR CONDITICHSS == : == —— Q PUSERECCY HYORATE ——
POUR CHEVEUX SECS ET COLORES _ . oo s — == | =
T | AN POUR CHEVEUX x 1= =
i ANTIFADECORSESE, i E ' THE BEAUTY EXPERT e —
100% VEGAN INGREDIENTS® E ANTIFADECON a
| 100% INGREDIENTS VEGETALIENS* 100% VEGARIIB WYORATE -
PUREOLOGY 100% INGREDI e
G ESTIUIAL L UL LAt e W e
HYDRATE 266m! /9 M oz WTRENG 3 o
SHAMPOOISHAMPOOING = EMPOOLS e ) R
- = ORDAVAGED, ' = . - . |
FOR DRY, COLORTREATED HAIR < OUR CHE ‘
UR CHEVELX
POUR CHEVEUX SECS ET COLORLS = E LS
ZEROSULFATE®
ANTIFADECOMPLEX® <
100 VEGAN INGREDIENTS* |
100% [NG.EMMS VEOETAIJENS‘ u .......................
CONCENTRATED FORMULA
FORMULE CONCENTREE o Your Sal
o Logo |
MLT
1976 I e
266 ml /9 fl oz s 1 B ceseccvesevessscensanes e

Retail sizes only

Product Knowledge Promotional Signage

Promotional Signage
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https://activation-tools.com/loreal/sell-through/2025/February/Pureology/Pureology_Brand_Book_2023.pdf
https://www.canva.com/design/DAGdCHXcpmA/WT_92FEcAgjSKmGA0kQFXw/view?utm_content=DAGdCHXcpmA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdCPpIKHs/bYwVFlCJQvFzHRZid73O4g/view?utm_content=DAGdCPpIKHs&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

Re ady-T()-G() MONTHLY CONTENT CALENDZAR

L
Monday Caption:
I a I 1 a Presidents' Day Fun: Iconic Hairstyles Through D
: g F FK's polished | i 's iconi [ Priam
History. Carousel featuring photos of famous rom JFK's polished look to Lincoln’s iconic beard, hairstyles have alwayﬁ #lconicHair

Carousel made a statement. Which presidential style would you rock today? %

. o . #hairgoals
presidential hairstyles Shalrenian
C ‘ ‘ C 1 l Nurture Pillar
Tues day Caption: Hashtags:
100% Vegan is something to 100% love @pureology uses a carefully goureol
: . , ) #pureology
selected balance of sustainable, naturally-derived ingredients that also #veganhaircare
Story get you immediate results. Ask your stylist about each line's benefits. #winterhairtips
#haireducator
Sales Pillar

Click the image to access the downloadable link.

Customize your calendar and begin posting
February 1St' Wednesday Caption: Hashtags:

Client Feature Post. Before, during. and after high- Obsessed with [client’s name] new balayage! Thanks for letting us transform your ::a!an?“t
. . . v ) o . . o el airstylis
Carousel quallty photos of client with a balayage. Include an look. " Get the same look with [insert stylist tag). DM us to book. New clients

o . . get 10% on us. Add your local
image of the client and the stylist.

Growth Pillar hashtags

G
Notes: 5

powered by glammatic.com

Get Started

- Access FREE online health check and : :
AlTI ah . digital marketing audit with Glammatic. Claim My Free Audit

Created in partnership with the G
salon digital marketing experts at
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https://urldefense.com/v3/__https:/mailsuite.com/l/c1c89aaad6e4b2169040376d876dd78c5713a158?url=https*3A*2F*2Fwww.canva.com*2Fdesign*2FDAGZA0xmqF4*2FNFhXt3kGfiTq0DQH1gIx9w*2Fedit*3Futm_content*3DDAGZA0xmqF4*26utm_campaign*3Ddesignshare*26utm_medium*3Dlink2*26utm_source*3Dsharebutton&u=11508752&signature=ab9bad1cc5474dd2__;JSUlJSUlJSUlJSUlJSUl!!IY5JXqZAIQ!5tlOLbYn9rkIatCIUAAY4Ox1AYKpUXNCFxIOpYTHVoU8y2LznlyYR85ZAaRHgcmQ7uwIAW-Qc3mOIDN37B2aFX4$
https://marketing.glammatic.com/february-pureology-ohc

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

| . -/ ~
o i -

MIZANIL

TEXTURE LOVE SINCE 1991

TEXTURE
CELEBRATION

BIGGEST SAVINGS OF THE YEAR
ON THE MIZANI AIRCUT & PRODUCTS

® Become a Mizani Aircut certified specialist

¥ Confidently master techniques that are re-creatable
and versatile with a Mizani Aircut certification

¥ Curate custom experiences that cater to curl clients

GET THE LOOK!

Learn the process & products
behind our 2025 featured looks.

Mizani Look Book

BRAND ACTIVATION TOOLKIT | FEBRUARY 2025



https://activation-tools.com/loreal/sell-through/2025/February/Mizani/Mizani_2025-Lookbook.pdf

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

a3asn s1onaodd

HOW TO DIFFERENTIATE = i [ielne [ ]
YOUR SALON & GROW ===
YOUR CURLY CLIENT BASE = | =
UPSKILL BRING YOUR TEXPERTISE IN SALON

. @ Print Get the Look station signage
® Review product knowledge Product Knowledge to strengthen consultations

"Get the Look" Signage

Cater to clients with a dedicated

: Service Menu
service menu

¥ Get certified in the Mizani Aircut Get Certified

¥ Promote your service offering

¥ Review Look Book for How-Tos Mizani Look Book , ,
with special offers and packages

Promotional Signage

&
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https://activation-tools.com/loreal/sell-through/2025/February/Mizani/Mizani_Product_Collection_Overview.pdf
https://web.cvent.com/event/0543ca21-a2d6-423a-8264-31cfa8c420e1/summary
https://activation-tools.com/loreal/sell-through/2025/February/Mizani/Mizani_2025-Lookbook.pdf
https://activation-tools.com/loreal/sell-through/2025/February/Mizani/Mizani_Lookbook-Easels-Updated.pdf
https://www.canva.com/design/DAGdBwFHcNI/_Z6JNfY7UQT0c4W2r0QzBA/view?utm_content=DAGdBwFHcNI&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGdBzcAsyg/67O-SyY32_cYj4eenwEyJQ/view?utm_content=DAGdBzcAsyg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

SalonCentric Sales

Service & Color Trend Sale >
Lightener Sale >
At Home Maintenance Sale >

BRAND ACTIVATION TOOLKIT | FEBRUARY 2025




@ Brand Focuses & What’s New

Service & Color Trend Sale

SalonCentric Sales

Merchandising

REDKEN
REDSEN( | REDKEN

amino

di
pH sealer
for professiond

acidic moisture
concentrate

evescripton Selao At

H = ¥

pH = %o REDKEN

3.0-4.0 e conze g
cccccccc

shades

gloss

e e
o zerhTA
s b

SAVE 25%

ACIDIC pH SEALER
ACIDIC MOISTURE CONCENTRATE
ACIDIC PROTEIN AMINO CONCENTRATE

TRY 5 FOR $32

SHADES EQ
GOLD IRIDESCENT & NATURAL FAMILIES

Blondifier
Gloss Vitamino
; cov Color

Pro longer

Absolut Repair
Molecular

PRS- TRAITENENT SONCENTEE 33001z
e makez b3

400k COMCRNTRITED P 1%

SAVE 15%

ABSOLUT REPAIR MOLECULAR PRE-TREATMENT
BLONDIFIER CONCENTRATE
VITAMINO COLOR ACIDIC SEALER
PRO LONGER CONCENTRATE

2 WEEKS 2 WEEKS

2/1-2/15 2/16 - 2/28

Product Knowledge

BRAND ACTIVATION TOOLKIT | FEBRUARY 2025

FULL MONTH

2/1 - 2/28

9-31 INOA SHADES

RECEIVE 3 FREE DEVELOPERS + 2X POINT +
EDUCATION WITH PURCHASE OF

32+ INOA SHADES

FULL MONTH

2/1 - 2/28

Product Knowledge



https://activation-tools.com/loreal/sell-through/2025/February/LP/LP_Service_Color_Trend_Sale_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/February/Redken/Redken_Service_Color_Trend_Sale_PK.pdf

@ Brand Focuses & What’s New

SalonCentric Sales

Service & Color Trend Sale

=
Q
=
=

;i Drec

ﬁi 3
b

: A CGurl
it can

20%
A CURL CAN DR
AND COIL COLOR

"EXCLUDES LITERS

mMatrix’ matrix

OFF

—AM HAIRCAR

L

| - \ 1

= .
2 o
[+]
m o

Merchandising

N TIRE BRAND

2 WEEKS

/RS2l

Product Knowledge
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2 WEEKS

2/1-2/15

Product Knowledge



https://activation-tools.com/loreal/sell-through/2025/February/Matrix/Matrix-ACurlCanDream-ProductKnowledge-Guide.pdf
https://activation-tools.com/loreal/sell-through/2025/February/Mizani/Mizani-Feb25-ProductKnowledge.pdf

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

Lightener Sale

~ 7/ LIGHTENER
M BLEACH

25% OFF BOGO 50% BOGO 50% 25% OFF
ALL 1LB FLASH LIFT SELECT LIGHTENERS SELECT LIGHTENERS ALL LIGHTENERS
LIGHTENERS

Product Knowledge Product Knowledge Product Knowledge Product Knowledge
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https://activation-tools.com/loreal/sell-through/2025/February/Redken/Redken_2024_Flash_Lift_Tech_Guide.pdf
https://activation-tools.com/loreal/sell-through/2025/February/LP/LP_Blonde_Studio_Lightener_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/February/Matrix/Matrix-Lightener-Guide.pdf
https://activation-tools.com/loreal/sell-through/2025/February/PulpRiot/Pulp_Riot_Lighteners_Comparison_Chart.pdf

@ Brand Focuses & What’s New

Blonde
Transformation
Journey

BLONDE

WM W4y,
Embark on a personalized blonde transformation journey tailored to your
unique hair goals and needs. Our expert stylists will guide you every step of

YOUR JOURNEY BEGINS
OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

YOUR CUSTOMIZED BLONDING SERVICE
STARTING AT $XX

ELEVATE YOUR JOURNEY

EEEEEEEEEEEEE
EEEEEEEEEEEEEEEEE

EEEEEEEEEEEEEEEEEE

Scalp Detox & Massage SXX

Transformation Service Menu

BRAND ACTIVATION TOOLKIT | FEBRUARY 2025

SalonCentric Sales Merchandising

THE FIRST-TIMER
—SSENTIAL CARE

VIRGIN HAIR, SEEKING A SUBTLE AND NATURAL-LOOKING BLONDE. A LITTLE
NERVOUS, NEEDS ASSURANCE AND GUIDANCE. MID-RANGE BUDGET.

HAIR BY: @AMIESLAYTON

THE TRENDSETTER
“NHANCED EXPERIENCE

CONFIDENT AND ADVENTUROUS, ALWAYS SEEKING THE LATEST TRENDS.
READY FOR A BOLD TRANSFORMATION. FLEXIBLE BUDGET.

HAIR BY: @ASHLEIGHPSANDERS + @ILLUSTRIOUSGLAM + @TIFFANYDIDIT

THE COMMITTED BLONDE
LUXURIOUS RENEWAL

DEDICATED TO HER PLATINUM LOOK, PRIORITIZES HAIR HEALTH, AND
EXPECTS CONSISTENT, HIGH-QUALITY RESULTS. HIGH-END BUDGET.

HAIR BY: @SAVANNARTISTRY



https://www.canva.com/design/DAGdB6F44NU/bk2CxT_uGeAx8uHpa4Jcuw/view?utm_content=DAGdB6F44NU&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

At Home Maintenance Sale

[Proresionnec]
r

RESHAMPODING FROFER) 1€

REDKEN OREAL

PARIS
25% OFF 20% OFF
ALL SOFT HEAVY CREAM MASK, EXTREME MEGA MASK, METAL DETOX
FRIZZ DISMISS MASK, COLOR EXTEND BLONDAGE MASK, PRE-SHAMPOO TREATMENT

EXTREME LENGTH TRIPLE ACTION TREATMENT

Product Knowledge
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Product Knowledge


https://activation-tools.com/loreal/sell-through/2025/February/Redken/Redken-Masks-PK.pdf
https://activation-tools.com/loreal/sell-through/2025/February/LP/LP_Metal_Detox_Pre-treatment_PK.pdf

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

"

Merchandising

Tables
Shelf

Cash Wrap/Reception

VvV VvV

NEW! Selfie Wall
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@ Brand Focuses & What’s New SalonCentric Sales Merchandising

Table
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TREAT YOUR HAIR TO THE PERFECT PAIRING I\'U.Zs}}l!.
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Weceive To Tervices ¢

Get Wik Y Howe Care

eceve To Services ¢
Get 07 W Howe Cave

Scan or Click
QR Code to Buy
Display Items

Promotional Signage

BRAND ACTIVATION TOOLKIT | FEBRUARY 2025



https://www.canva.com/design/DAGdB9hYPkw/nvcz6dhGR42v2twuemisBQ/view?utm_content=DAGdB9hYPkw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.amazon.com/hz/wishlist/ls/37PKHK9OYJESK?ref_=wl_share

@ Brand Focuses & What’s New

Shelf

Package a selection of retail products
at different price points in bags for
clients to choose from. Distinguish
bags by need (i.e. Volume, Moisture, etc.)
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Blivd Vale
vifh Bemly

CHOOSE YOUR HAIR DESIRE, PICK YOUR BAG

Let the Sparks Ty!

Promotional Signage
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SalonCentric Sales

Merchandising

)

Scan or Click
QR Code to Buy
Display Items



https://www.canva.com/design/DAGdB9hYPkw/nvcz6dhGR42v2twuemisBQ/view?utm_content=DAGdB9hYPkw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.amazon.com/hz/wishlist/ls/37PKHK9OYJESK?ref_=wl_share

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

e

Cash Wrap/
Reception
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SR . QR Code to Buy
Promotional Signage Display Items
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Scan or Click



https://www.amazon.com/hz/wishlist/ls/37PKHK9OYJESK?ref_=wl_share
https://www.canva.com/design/DAGdB9hYPkw/nvcz6dhGR42v2twuemisBQ/view?utm_content=DAGdB9hYPkw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

-‘(
Selfie Wall v

Encourage your clients to post
selfies of their new look in front of

your fun, seasonal selfie wall!

Scan or Click
QR Code to Buy
Display Items
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https://www.amazon.com/hz/wishlist/ls/37PKHK9OYJESK?ref_=wl_share

Merchandising

SalonCentric Sales

@ Brand Focuses & What’s New
Branded i

°
Social Content

IOVIONg

|

Looking for social media assets?
Check out each brand’s content here! ' N

Scan or Click QR Code for each brand
to access relevant materials for each brand.

LOREAL \B BIOLAGE

RED]<EN PROFESSIONNEL
PROFESSIONAL
PARIS

5BTH AVENUE NYC
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https://www.redkenpro.com/the-break-room/product/social-media-kit
https://drive.google.com/drive/folders/1kNRVTBC00kQfOlpWTE6LCzUeX0M16fwH?usp=sharing
https://www.biolage.com/salon-resources

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

UREOLOGY MIZANI

OFESSIONAL COLOR CARE TEXTURE LOVE SINCE 1991

kl MNALriX

P

v

BRAND ACTIVATION TOOLKIT | FEBRUARY 2025 Scan or Click QR Code for each brand to access relevant materials for each brand.


https://www.matrix.com/professional/social-assets
https://bit.ly/PURSalonSocialMediaKit
https://drive.google.com/drive/u/0/folders/19Gdv6_zpSzPojkak8YfJP5jX0YP1VcCj

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

84L
Ready-To-Go Toolkit
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— GET SALON HAIR = . ,
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Food For Soft Shampoo. kogd Fcr_s_m Sh;z:'lmo'

Custom Salon Signage Templates Available for Your Brand/Promotional Content

Download & print assets on the next slide.
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@ Brand Focuses & What’s New SalonCentric Sales Merchandising

Ready-To-Go Toolkit

8.5x11 S5x7 E-Blast Newsletter E-Blast Newsletter
Easel Signage Easel Signage Active Clients Lost Clients

How-To-Use

Insta Stories Insta Posts Facebook Posts Product Imagery Toolkit on Canva

Click or scan the QR codes for instant salon signage!
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https://www.canva.com/design/DAGc8Gej6xw/wdaU2OlMvAo-JneUhHL6ng/view?utm_content=DAGc8Gej6xw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGc8D8ME9w/oKrddc0GpzNTnTOdwJjSBw/view?utm_content=DAGc8D8ME9w&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGc9WVZqfA/FOfpKv8wuSVJY4juBV4uNg/view?utm_content=DAGc9WVZqfA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGc9YSOCeg/R4cY-CXWTkpgP0iyI4-QEA/view?utm_content=DAGc9YSOCeg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGc8HtY8i0/acTmAswsPbTvurlQRyH85A/view?utm_content=DAGc8HtY8i0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGc8By-RGs/tJpz0hxeyQEhAPnPZIxkWg/view?utm_content=DAGc8By-RGs&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGc8IWh3l0/e10wJ5xFirxR1_36QkLGDQ/view?utm_content=DAGc8IWh3l0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/February/February2025_ProductImagery.zip
https://bit.ly/4gmZhUv

L'OREAL

PROFESSIONAL PRODUCTS
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