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Brand Highlights Business-Building SalonCentric Sales Merchandising

Lunchtime Lift

%% Maximize Your

Lunch Break with a
quick beauty boost!

Do You Have Clients That Are

- Spacing Out Appointments

- Spending Less Time in the Salon

- Requesting Multi-Dimensional Lived-in Looks?

LARY BENDING

GLOAS AND TONE

SHADOW CONTOLRING Enjoy ]5% Oﬁ =y, S—
= 1 @ @ # A
N IntrOduce These CIIents to ex_press CO|or Lunchtime just got a whole lot more
Reference Menu SerV|Ces between glamorous! Treat yourself to a quick beauty

refresh with our Lunchtime Lift (11am-1pm)
and enjoy 15% off all express services.

Lowkey Color
Book your appointment today: [Link to
booking page]

y Signage In Progress

Signage In Progress TR Saergs Saem st
EXpress Service (6 a0 0 o
VN A Super Smudge & Tone
\ \ \ fOI‘ o NGtUI‘Gl, Lowkey Look! Service Menu Promotional Signage Social Post
: ) \ LINK LINK LINK
7 s
7 . Lowkey Blondes, Brunettes & Reds! Boost Your Service Profit Margin - Limited-Time Savings!
NE\NS‘_\N - Time-Saving Techniques
ANDD\O - High-Impact, Quick Foil Placements - ~
STUASS‘- - Seamless, Lived-in Color Formulation pion $5 Off 20% Off
CcL . Business-Building Tips & Tricks all 1Lb. Lighteners 12+ Matrix
ST Color Tubes
Register Here e Q $10 Off
IR "“ 4 | all2Lb. Lighteners




Brand Highlights

@M PUREOLOGY

PROFESSIONAL COLOR CARE

Business-Building

SalonCentric Sales

Merchandising

CONCENTRATED FORMULAS WITH 75+ SHAMPOOS PER BOTTLE

HAIRCARE

BUY 3,
GET 1 FREE

PUREOEOGY’

PROFESSIONAL COLOR CARE

STRENGTH CURE
‘ SHAMPOO/SHAMPOOING

FOR DAMAGED, COLOR-TREATED HAIR
POUR CHEVEUX COLORES ENDOMMAGES

Product Knowledge

ZEROSULFATE®

~ ANTIFADECOMPLEX®

~ 100% VEGAN cmw

- 100% INGREDIENTS ALIENS*
CONCENTRATED FOR!

. FORMULE coucm-‘

B 26ml/9fl0z
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CONCENTRATED FORMULAS

e Save you money at the back bar

o]

PUREGEOG Y

PROFESSIONABCOEOR CARE

. STRENGTH CUR
| CONDITIONER/REVITALISANT

| FOR DAMAGED, COLORSTREATED HAR

POUR CHEVEUX COLORES ENDOMMAGES

* Allow your clients to experience the luxury and lather at home

a2
PUREOLOGY

PROFESSIONAE COLOR CARE

266ml /9 floz

“

PUREOLOGY

PROFESSIONAL COLOR CARE

HYDRATE
SHANPOO/SHAMPOOING

FOR DRY, COLOR-TREATED HAIR
POUR CHEVEUX SECS ET COLORES

PUREOLOGY

PROFESSIONAL COLOR CAR

Save on Award Winning

Haircare

|

PUREOLOGY
PROFESSIONAL COLOR CARE

Buy More, Save More

HYDRATE

CONDITIONER/REVITALISANT

FOR DRY, COLOR-TREATED HAIR
POUR CHEVEUX SECS ET COLORES

ANTIFADECOMPLEX®

Buy 1, Save 10%
Buy 2, Save 15%

100% VEGAN INGREDIENTS*
100% INGREDIENTS VEGETALIENS*

266 ml /9 floz

= A

SULFATE®
ANTIFADECOMPLEX®
100% VEGAN INGREDIENTS* ‘
100% INGREDIENTS VEGETALIENS* (

CONCENTRATED FORMULA
FORMULE CONCENTREE

266ml /9 fl oz

COLOR FANATIC

400ml/135floz

Editable Sign

QRO

| Ready for a good hair day, EVERY day?
‘ Our award-winning haircare is on SALE!
Il Buy 1, save 10%

Buy 2, save 15%,

Buy 3+ and get 1 FREE!

What are you waiting for? [Link to your
website] #[yourcity]salon #pureology
#[YourBrandName]

a Q ® @

Social Pos
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MIZANIL

TEXTURE LOVE SINCE 1991

25 MIRACLE COLLECTION
BOGO 50%

e Your service is not
E . = ; complete until you can
3 - |
S . e A re-create your look at
P MI : 2 MIZANL home.
g £ VLK ! ..& L ;
] 5 | L i Complimentary styling
i b ; lesson
o o : " ! with any product
;; | 9r; stz = , . — purchase
MILK ﬂ : -
: y | " ! [‘
| - ! = | - COMPLIMENTARY STYLING EDUCATION:
: - | -y e . Why Mizani
o ;ﬁfﬁ - " z"/ ; | l « Wash and Go's Made Easy!
L it l T | o Texture Styling - Twist And Shout!

Product Knowledge

BRAND ACTIVATION TOOLKIT | AUGUST 2025

Mizani Look Book

Editable Signage
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REDKEN

5TH AVENUE NYC

ELEVATE YOUR GLOSS MONTH FORMULAS

MASTER 2M+ FORMULAS WITH FREE FORMULATION EDUCATION

GROW YOUR BUSINESS WITH A GLOSS SERVICE LOCK IN COLOR & SHINE MAINTAIN STYLE
FOR EVERY CLIENT THIS AUGUST BETWEEN APPOINTMENTS BETWEEN WASHES

\ A

Lol L s U SRR o L

- Extend the life of

your Shades EQ
Gloss* Editable Signage
- Absorbs oil on up to

Q Visibly reverse damage in just 1use*

Q Introduce clients to the simplicity
& speed of a Shades EQ service

QO Provide vibrant, shiny, healthier 4th day hair
looking & feeling hair GET SALONHAIR
- Qil binding
QO Create a gloss client for life technology

- For all Hair textures

E=morr
TIERED OFFERS FEATURING FREE SAVE 25% TRY FOR $11
SHADE BUNDLES WITH 10+ BUY-IN ON 6+ ACIDIC 3.402
COLOR GLOSS

**vs washing hair daily

Product Knowledas Product Knowledas

BRAND ACTIVATION TOOLKIT | AUGUST 2025

Editable Signhags




@ Brand Highlights Business-Building SalonCentric Sales Merchandising

LY | Differentiate & Grow
] BIOLA GE Your Salon with scalp
specialization.

VOLUMIZE YOUR RETAIL BUSINESS WITH BIOLAGE Get Scalp Certified

with Biolage!

BODIFYING MOUSSE FULL RESCUE

Instantly Fuller-
Looking Hair*

Volume &
Hydration salon

Without the body 7 A
Weigh-Down e i

BODIF YING
A
ADDED VOLUME & HYDRATION
WITHOUT THE WEIGH-DOWN!

r ‘

39V0id g

+74% Resistance
to Hair Fall**

A e

T s T

L e
o 51“5‘ .1}}

IIIIIIIIII
SSSSSSSS

SSSSSSS

19V9014 Bg

Bt
Lalie “"ﬁ”l V=
R S d
PR Sl L (-
> SRS L
PRS- ol

DID YOU KNOW?

19V1019 g

VdS HIVH TYNOISS340¥d .’
AoV i0id Re

BODIFYING MOUSSE
MOUSSE VOLUMISANTE I RY FO R 12 ./
SSSSSSSSSSSSS FULL

sssssssssssssss RESCUE

A -

FULL

Lack of volume is a top
concern for 1/3 of clients

. e
> ide 1 - .
BREAK N 2
TEND; | L3 L] L L
ssrLozaomell G o | Scalp Certification Link

e ———— S ————8

RRRRRR
AAAAAAAAAAAAAAAAAAAAAAAAAA

After one use of full rescue shampoo, mask and invigorating serum; “*Due to breakage from brushing. Full Rescue Shampoo, Conditioner & Serum vs. non-conditioning shampoo.

BRAND ACTIVATIC



http://https//us.lorealaccess.com/learn/course/87094/biolage-scalp-care-certification-20-hair-fall-solutions?generated_by=57414&hash=90f2c346100562ca57f2deaad58d34361424915f

@ Brand Highlights Business-Building SalonCentric Sales

BIOLAGE PRO TIP

el Encourage refill trial by
bundling with corresponding
INTRODUCING BIOLAGE REFILLS tuaditiona fullsize

MORE PRODUCT.
MORE SAVINGS. LESS PLASTIC.

25% more product, same great price.

Qi
ul

PLASTIC PER ML

vs. our 400 mi bottie®
PPPPPPPPPPPPPP
vs. ndtre flacon 400 mi*

PPPPPPPPPPPP
vs. our 400 mi bottie*

DE-STRESS.

Never worry about running out of your favorite
Biolage products.

PLASTIC PER ML 2
vs. our 400 mi bottie*
pppppppppppppp
vs. ndtre flacon 400 mi*

RE-USE.

19V1019 g

[] (] (]
Reduce waste by reusing your existing pack. PT——
3 micrograms per 100 ml
]’le DE SOIN D;Z LtA'CQULEUR
eeeeeeeeeeeeeeeeeeee
HYDRA o pi I
RE-FILL. SOURCE nitmawrnparioon SR | o oo i
NTRE DE SOIN DE LA COULEUR
- et e SHAM REFILL . .
. 0 /0 e L RECHARGE SHAMPOOING RTogrames P IS ?2;;&85523?}?;;
Reduce waste by reusing your existing pack. coon
Sl . * with aloe + hyaluronic aci
.l:'. 6 micrograms per 100 ml

CONCENTRE D'HYDRATATION

" h. .i-
i I-i-‘ a I'aloés + acide hyaluronique
MADE WITH 62% i T
.. = - DRYHAR
sssssssssss

LESS PLASTIC* L

BR AND ACTIVATION TOOLKIT | AUGUST 2025 *Compared to equivalent formula amount in our 400,135 f1. Oz. bottles

Merchandising

Bi()lage
ssentials

Editable Signage
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LOREAL

PROFESSIONNEL READY TO
PARIS COLOR AWAY

GRAY?

Enjoy $XX

Elevate Client Experience with New & Improved Maijirel o

Gray \
Coverage
Service! Y 4

.
. m Keep Hair Healthy
MOJ | rel Between Services

Larger tube

For 18% more product

Reduced odor

For a more pleasant client experience

._1/ Creamier viscosity

For enhanced control
and precision application Send Clients Home with Metal Detox
& Absolut Repair Molecular following
a Permanent Color Service

" Absolut Repair Moleculor

L'OREL
850/2 PROFESSICNNEL { PROFESSIONAL MASK [eecil
e 02 b1z P e e iy 22
W s ecaa e

[SAIIOIA] v

AO9OTONHO3L ONIddVd1l 3040
31NV3E 3Ad 3WIAFD NOILVHOT10D

7.
7
~
—
7
7
-~
'
[~

. Easier mixability
For faster formulation Try for $20

Product Knowledge

Product Knowledge

Editable Signage
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https://linktr.ee/qr/f4e14c7e-b359-4201-911f-37db06416d3d?utm_source=qr_code
https://activation-tools.com/loreal/sell-through/2025/July/LP/LP_Metal_Detox_PK.pdf
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Business-Building

Loyalty Program >

BRAND ACTIVATION TOOLKIT | AUGUST 2025




@ Brand Highlights Business-Building SalonCentric Sales Merchandising

Boost Your Business with a Salon Loyalty Program
WHY A LOYALTY PROGRAM?

- Reward & Appreciate - happy clients are - Connect your loyalty program to your CRM - Competitive advantage

returning clients! for personalized marketing
CRAFT YOUR PERFECT PROGRAM WITH SUMMIT’S 7 KEY STEPS Summit’s 7 Key Step
POINTS PROGRAM /nstant Gratification TIERED PROGRAM Long-term Loyalty
Benefits: Easy to track (e.g., punch cards) and encourages repeat visits Benefits: Fosters deeper emotional connection and a premium experience
Example: Example:
« Earn 1 point for every $1 spent on services, retail, and gift cards. TIER QUALIFIER BENEFITS

- Redeem 2,000 points for a $20 credit towards future purchases. Complimentary Treatment, 10% Off Retail (one-time), Exclusive

Silver $500 Spent Email Updates, Travel Size Gift Set

Silver benefits PLUS: Complimentary Blowout, 5% Off All Retail

Gold $1,000 Spent (everyday), 10% Off 2+ Retail Items

Gold benefits PLUS: 2 Complimentary Treatments, 2 Complimentary

Platinum 31,500 Spent g, 0 1o 159 Of 3+ Retaillliems, VIP [nvite Nights

BRAND ACTIVATION TOOLKIT | AUGUST 2025
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SalonCentric Sale

Head to Toe Trends >

BRAND ACTIVATION TOOLKIT | AUGUST 2025
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Head to Toe Trends

GET 20% OFF WITH PARTICIPATING BRANDS
SEE DETAILS LISTED BELOW

REDKEN | COLOR EXTEND MAGNETICS AND BLONDAGE

BIOLAGE | COLOR LAST

MATRIX | GLOW MANIA

PUREOLOGY

L’OREAL PROFESSIONNEL | PRE-TREATMENTS

R et

Promotion D¢

Full monthly promotional details are available in your monthly distributor catalog

BRAND ACTIVATION TOOLKIT | AUGUST 2025
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SEASONAL TRANSF&RMATION

Fall Into
Fabulous

HELP YOUR CLIENTS FALL INTO
FABULOUS HAIR THIS SEASON!

Consult with clients about a personalized seasonal
transformation, whether it's a subtle shift or a dramatic
new look, using the tiered "Fall into Fabulous”

service menu.

Brand Highlights

Service Menu
LINK

BRAND ACTIVATION TOOLKIT | AUGUST 2025

Business-Building
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SalonCentric Sales Merchandising
B v N e
‘( -.; p‘ ; P
' TR

",

YOULR TRANSFORMATION BEGINS
starting at $XX

PERSONALIZED CONSULTATION

ELEVATE YOUR JOURNEY

with enhanCements 10 nowrish and perfect your ook,

ESSENTIAL CARE starting at $5O0
LLTIMATE EXPERIENCE

All 232 -ons Tor XX,
ENMANCED EXNPIRIENCTE v s
ot S

LLXLE
AN .
Signage In Progress
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September In-Salon
Merchandising

Tables >
Shelf >
Cash Wrap/Reception >

BRAND ACTIVATION TOOLKIT | AUGUST 2025



@ Brand Highlights

Table

Self-Care September

Pampering

Package: luxurious
package that includes a
haircut, color, deep
conditioning treatment,- a
well-deserved treat!

Promotional Signage

BRAND ACTIVATION TOOLKIT | AUGUST 2025

Business-Building SalonCentric Sales Merchandising

Scan or Click QR
Code to Buy
Display Items


https://www.amazon.com/hz/wishlist/ls/3BX0ZMNROM07P?ref_=wl_share

Brand Highlights Business-Building SalonCentric Sales Merchandising

She

Signage In
Progress

Pick A Sun Flower
Win A Prize

natrix B matrix matrix
sg o

Signage In Progress

Scan or Click QR
Code to Buy
Display Items

Promotional Signage
LINK

fn ]
i

S
>
&

Bore ww et

TR
VLRI

\
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https://www.amazon.com/hz/wishlist/ls/3BX0ZMNROM07P?ref_=wl_share

Brand Highlights

ash Wrap/
eception

Thank You for
Shopping Small

Signage In Progress

Promotional Signage
LINK

BRAND ACTIVATION TOOLKIT | AUGUST 2025

Business-Building SalonCentric Sales Merchandising

Signage In
Progress

o
mizANT &

Scan or Click QR
Code to Buy
Display Items



https://www.amazon.com/hz/wishlist/ls/3BX0ZMNROM07P?ref_=wl_share
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Branded [

(ETT redken

Social Content

2 39V9014 gm

Looking for social media assets?
Check out each brand’s content here!

] 2
am BIOLAGE 3

100%
100% RENEWABLE
RECYCLED ENERGY
PLASTIC™ FACTORY™

Scan or Click QR Code for each brand
to access relevant materials for each brand.

REDKEN \B B0 AGE

PROFESSIONAL HAIR SPA
5TH AVENUE NYC PARIS

BRAND ACTIVATION TOOLKIT | AUGUST 2025


https://www.redkenpro.com/the-break-room/product/social-media-kit
https://activation-tools.com/loreal/sell-through/2025/May/Biolage/Biolage_SocialToolkit2025.pdf
https://www.instagram.com/lorealpro/
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1:45

n‘-:";.rr,‘.( matrix *

@_R.lm pulpriothair #
SIDLNEIRTIY < AT
S pulP RioT%\-\E)\@‘:\ '
PANTYOUPAINTS
YO\ ARETHE 4R
WETHEATHE )| D%,
| S A
T or s

\'PAiN'I'Yg? i\ ‘
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\
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HE

€8 PUREOLOGY MIZANI. PULPRIOT

PROFESSIONAL COLOR CARE TEXTURE LOVE SINCE 1991

k| MALriX

BRAND ACTIVATION TOOLKIT | AUGUST 2025 Scan or Click QR Code for each brand to access relevant materials for each brand.


https://www.matrix.com/professional/social-assets
https://bit.ly/PURSalonSocialMediaKit
https://drive.google.com/drive/u/0/folders/19Gdv6_zpSzPojkak8YfJP5jX0YP1VcCj
https://www.instagram.com/pulpriothair/
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8‘4(

Ready-To-Go Toolkit

O
¥ g >
¥

UPDATE

Pureology Launch Redken Shades EQ End-of-Summer Sale Evergreen E-Newsletters

UPDATE

Custom Salon Signage Templates Available for Your Brand/Promotional Content

Download & print assets on the next slide.

BRAND ACTIVATION TOOLKIT | AUGUST 2025



Brand Highlights Business-Building

S

Ready-To-Go Toolkit

B

S5x7 E-Blast Newsletter

Active Clients

8.5x11

How-To-Use
Toolkit on Canva

Insta Posts Facebook Posts Product Imagery

Click or scan the QR codes for instant salon signage!

BRAND ACTIVATION TOOLKIT | AUGUST 2025

SalonCentric Sales

Merchandising

E-Blast Newsletter Insta

Lost Clients

View Previous Brand
Activation Toolkits on LEVEL



https://www.canva.com/design/DAGnQIPlV6g/QC3i6ZiWa7zJfxKYxh71Lg/view?utm_content=DAGnQIPlV6g&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGm-GicbGM/gBl0JzaIQk6kBnaSFnzXcg/view?utm_content=DAGm-GicbGM&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGnQBDNHRA/JZ9fR0GiQwxMMgS0MFc8vw/view?utm_content=DAGnQBDNHRA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGmy0woBCA/M9nD8y62HlSxqk4lyPZhGg/view?utm_content=DAGmy0woBCA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGnP-yxSoI/5_DYBWF44Q0LKzqNSmeJAw/view?utm_content=DAGnP-yxSoI&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGnP1U_Ypg/lDCt2bx3eRpFaZlAXJXNHw/view?utm_content=DAGnP1U_Ypg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGnP4yYivg/khz7FrXk43jdxZLYzhvHiw/view?utm_content=DAGnP4yYivg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/July/July2025_ProductImagery.zip
https://bit.ly/4gmZhUv
http://levelloyaltyrewards.com/en-us/BrandActivation.html

L'OREAL

PROFESSIONAL PRODUCTS
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